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Abstract 

The study deals with the application the dimensions of the pioneer organization, which included: 

(creative career, pioneering employee, entrepreneurial culture, flexible organizational structure), and its impact on 

environmental protection from pollution. The research sought to achieve a set of objectives, including the 

possibility of diagnosing the role played by the pioneer organization in preserving the environment and protecting 

it from pollution, and the research problem started from the company in question, which gave great importance to 

the dimensions of pioneering and its application in its work and raising the possibilities and capabilities available 

to achieve the pioneering dimensions. The research community consisted of (30) individuals, the questionnaire 

were used as a tool for collecting statistical data that was analyzed using the statistical program (SPSS). The 

research was based on a set of hypotheses to study the effect of the dimensions of the independent variable (the 

dimensions of the pioneering organization) on the dependent variable (pollution). The research was based on a 

descriptive statistics method (arithmetic mean, standard deviation ...); the research reached a number of 

conclusions: 

1. The existence of a relationship between the two variables, the dimensions of the pioneering organization and the 

entrepreneurial environment in the company. 

2. High level of interest of the company in the dimensions of the pioneering organization in the company. 

3. The researchers recommended a set of recommendations, including the need to give great attention to the 

application of the dimensions of the pioneering organization, to its impact in protecting the working environment 

from pollution. 
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Research Hypothesis
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Data and Information Collection Methods
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y

Alpha

   

   

  220.8213 82.13 0.8213 

190.8432 84.32 0.8432 

41 0.8322 83.22 0.8322 

1+2+3+4+5) 5=3

5 100

n=30   

                       

 

C1 12 10 7 1 0 4.1 0.869 82% 0.212 

C2 10 8 4 5 3 3.6 1.359 72% 0.381 

C316 12 2 0 0 4.5 0.618 90% 0.138 

C4 8 11 4 3 4 3.5 1.334 70% 0.378 

46 41 17 9 7 3.9 1.045 78% 0.277 

C1 14 11 2 1 2 4.1 1.117 82% 0.270 

C2 8 10 3 4 5 3.4 1.428 68% 0.420 

C39 11 4 2 4 3.6 1.329 72% 0.366 
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C4 14 11 5 0 0 4.3 0.737 86% 0.171 

45 43 14 7 11 3.9 1.153 78% 0.307 

C1 12 12 2 4 0 4.1 0.998 82% 0.245 

C2 15 9 4 1 1 4.2 1.013 84% 0.241 

C314 12 3 1 0 4.3 0.781 86% 0.182 

C4 18 10 2 0 0 4.5 0.618 90% 0.136 

C5 12 7 3 5 3 3.7 1.398 74% 0.381 

 71 50 14 11 4 4.2 0.962 84% 0.237 

C1 10 12 6 2 0 4.0 0.894 80% 0.224 

C2 8 11 5 3 3 3.6 1.254 72% 0.348 

C314 13 2 1 0 4.3 0.745 86% 0.172 

C4 14 14 2 0 0 4.4 0.611 88% 0.139 

C5 15 12 3 0 0 4.4 0.663 88% 0.151 

61 62 18 6 3 4.1 0.833 82% 0.207 

C1 14 12 2 1 1 4.2 0.955 82% 0.226 

C2 15 13 2 0 0 4.4 0.616 88% 0.139 

C316 14 0 0 0 4.5 0.499 90% 0.110 

C4 12 10 3 2 3 3.9 1.284 78% 0.332 

57 49 7 3 4 4.3 0.848 86% 0.202 

280 245 70 36 25 4.1 0.968 82% 0.246 

Spss.v.22.

 

 

 

121 



Journal of University of Babylon for Pure and Applied Sciences,Vol.(26), No.(10): 2018 

 

n=30

 الفقراث

الوسط  تكرار الإجاباث

الحسابي 

 المرجح

الانحراف 

 المعياري
 معامل الاختلاف شدة الإجابت

 لا اتفق محايد اتفق اتفق تماما
لا اتفق 

 تماما

C1 16 10 4 0 0 4.4 0.712 88% 0.162 

C2 19 7 3 1 0 4.5 0.806 90% 0.180 

C3 0 15 6 7 2 3.1 0.991 62% 0.316 

C4 20 5 5 0 0 4.5 0.764 90% 0.170 

C5 14 7 4 2 3 3.9 1.325 78% 0.340 

C6 21 8 1 0 0 4.7 0.537 94% 0.115 

C7 12 7 6 3 2 3.8 1.249 76% 0.329 

C8 10 5 7 4 4 3.4 1.407 68% 0.410 

C9 8 6 4 7 5 3.2 1.462 64% 0.462 

C10 14 11 5 5 5 4.3 0.737 86% 0.171 

C11 10 7 3 6 4 3.4 1.453 68% 0.423 

C12 17 8 2 2 1 4.3 1.062 86% 0.249 

C13 5 7 6 4 8 2.9 1.446 58% 0.499 

C14 7 4 5 8 6 2.9 1.459 58% 0.497 

C15 8 7 4 7 4 3.3 1.413 66% 0.432 

C16 7 5 6 7 5 3.1 1.413 62% 0.461 

C17 9 7 3 6 5 3.3 1.487 66% 0.450 

C18 8 7 6 5 4 3.3 1.374 66% 0.412 

C19 11 8 2 7 2 3.6 1.354 72% 0.373 

 0.339 %74 1.259 3.7 60 81 82 141 209 المجموع

Spss.v22.
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z

n

 X1y

0.942z5.086

 

  X2y

0.912z4.925

 

 

 X3y

0.988z5.828

 

 z 

 

 

X1

R0.942 1.94 

z 5.086 

X2 R0.912 

z 4.925 

X3 R0.988 

z 5.335 

X4 R0.904 

z 4.882 

X5 R0.945 

z 5.103
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X4y

0.904z4.882z

1.94

X5y

0.945z5.103z1.94

F

    * X1          A  B   y 

y

X1

( N=30) 

Y             

 X 

CONSTANT 
 Y 

FT

R2

A B  

X1 0.645 3.133 23.625 

1.201 

4.861 

 

0.887 

X2 0.779 3.008 14.916 3.662 
0.833 

X3 0.186 2.068 123.870 11.130 
0.976 

X4 0.511 1.876 13.469 3.670 
0.818 

X5 0.431 2.154 25.040 5.004 
0.893 
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 FX123.625F

1.2013.133b

3.133

X1y

 R2 0.887X188.7

y11.3

 FX214.916F

1.2013.008b

 3.008

X2y

 R2 0.833X283.3

y16.3

 

FX3123.870F

1.2012.068b

0.932

X3y

R20.976X397.6

y2.4

FX413.469F

1.2013.670b

3.670
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X4y

R20.818X481.8

y418.2

FX52.064F

1.2010.868b

0.868

X5y

R20.408X540.8

y559.2
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